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201 66.1 20.0 C 64.4 1,290 19,350
202 114.7 34.7 A 78.7 2,730 40,950
203 231.8 70.1 A 78.7 5,520 82,800
204 270.3 81.8 B 715 5,850 87,750
205 149.9 45.3 B 71.5 3,240 48,600
206 94.9 28.7 B 715 2,050 30,750
207 94.9 28.7 B 715 2,050 30,750
208 70.1 21.2 C 64.4 1,370 20,550
209 107.5 32.5 C 64.4 2,090 31,350
301 66.1 20.0 C 51.1 1,020 15,300
302 114.7 34.7 A 62.4 2,170 32,550
303 231.8 70.1 A 62.4 4,380 65,700
304 270.3 81.8 B 56.8 4,640 69,600
305 228.2 69.0 B 56.8 3,920 58,800
306 107.5 32.5 C 511 1,660 24,900
total 2,218.8 671.2 65.5 43,980 659,700
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